GURU JAMBHESHWAR UNIVERSITY OF SCIENCE & TECHNOLOGY, HISAR

DIRECTOTE OF DISTANCE EDUCATION
Course: M.A. Mass Communication 3@ Semester

Paper: Mass Media Structure and Management
Paper Code: MSM-521 Max. Marks - 30

Note: Important Instructions for submission of Online-Assignments.

> Attempt all questions from the following both assignments. Each question carries
equal marks.
Typed and Xerox Copies of Assignments will not be accepted in any case.

All questions are to be attempted in legible handwriting and written on plane
white A-4 size paper along with front page and content table.

Each page of the assignments must carries your Enrolment Number.

The Student needs to scan all pages of handwritten assignment in PDF format
size, of maximum data 10 MB per assignment.

The student needs to upload assignments on students’ portal.

Read “How to upload online Assignments”, and check the Instructions for

online submission of Assignments please.

> Each questions carries 5 marks.
> Last Date of submission of assignments is 15th Jan 2024.
ASSIGNMENT-I

1. Explain the organizational structure of a newspaper and the key aspects of its management.

JURIR U5 Bl TIcTD TR 3R 3P TeeH e Uggalt ol aared & |

2. Discuss the economics of producing newspapers and magazines, highlighting the factors

that influence production costs.

AR TR 3R Ta13H o1 Ie o1 3/, R Jre ArTaR o THIEAd e
ST PRIY R 2 AT ™I %, P TR BN |

3. Compare and contrast the administrative structures of Prasar Bharti and private channels in

India.
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ASSIGNMENT-1 |

1. Analyze the ownership and control dynamics of radio and television in the context of

the Indian media landscape.

YR i R soeHy H YRR 3R
e % |

2. Describe the functioning of advertising agencies, emphasizing their structure and key

ST FEAAE 3R T HRAA AT T

operational functions.
BT TR Y TaTaaH, 39! IRET SR T TaTa- Sl R AR 3 sgred & |

3. Elaborate on the process of budgeting for an advertising campaign, including the

factors that influence effective budget allocation.

BRI TR 3 foe 99 3t U IR BRdR 3 T &8, BaH ¥
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Course: M.A. Mass Communication 3@ Semester

Paper: Reporting
Paper Code: MSM-523-A Max. Marks — 30

Note: Important Instructions for submission of Online-Assignments.

> Attempt all questions from the following both assignments. Each question carries
equal marks.

> Typed and Xerox Copies of Assignments will not be accepted in any case.

> All questions are to be attempted in legible handwriting and written on plane

white A-4 size paper along with front page and content table.

> Each page of the assignments must carries your Enrolment Number.

> The Student needs to scan all pages of handwritten assignment in PDF format
size, of maximum data 10 MB per assignment.
The student needs to upload assignments on students’ portal.

Read “How to upload online Assignments”, and check the Instructions for

online submission of Assignments please.

> Each questions carries 5 marks.

> Last Date of submission of assignments is 15th Jan 2024.

Assighment -1
1. Define news in the Indian context.

2. Explain economic reporting.

3R WURATT B} RS B |

3. Write a brief note on sources of sports news.

e YR & Ga TR IR H&9 e Tad|

Assignment -2
1. What is news agency reporting?

R 08 Rufen w1 g2

2. Briefly review a book which you have read recently?

T 31 H AU THdTd BI Hay THtel Y, Hud 310 81a &1 J eI g2

3. What is precision journalism?
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Course: M.A. Mass Communication 3@ Semester

Paper: Electronic Media
Paper Code: MSM-523-DDE Max. Marks — 30

Note: Important Instructions for submission of Online-Assignments.

> Attempt all questions from the following both assignments. Each question carries
equal marks.

> Typed and Xerox Copies of Assignments will not be accepted in any case.

> All questions are to be attempted in legible handwriting and written on plane
white A-4 size paper along with front page and content table.
Each page of the assignments must carries your Enrolment Number.
The Student needs to scan all pages of handwritten assignment in PDF format
size, of maximum data 10 MB per assignment.
The student needs to upload assignments on students’ portal.

Read “How to upload online Assignments”, and check the Instructions for
online submission of Assignments please.

> Each questions carries 5 marks.
> Last Date of submission of assignments is 15th Jan 2024.
ASSIGNMENT-I

1. What strategies do radio producers use to engage their target audience and maintain their
interest throughout a program, and how does this engagement impact listener retention and
the success of the show?
00oodo oodooboo 0o0o booodd bbooodd 0d booood oooo
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00 00 00bob 00 0000 00000000 oooo o

2. What are the primary types of microphones used in TV production, and how do their features
and designs suit different recording scenarios, such as studio interviews, field reporting, or
live events?

U000 00Ot ood boodu o0iu oodb boou oooooootuo oo
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0000000 00 oboooo ooo?

3. What are the best practices for effective camera handling, including considerations for

stability, focus, and composition, and how can these techniques contribute to capturing high-
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quality photos and videos in various shooting scenarios?

Joooobb bobbd oubobboo 0b bog boob bodbo oobbooddg
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ASSIGNMENT-II

1. Can you explain the importance of pre-production meetings in the radio program production
process, including the roles of the producer, host, and technical team in coordinating the
show's content and execution?

oooo Uo  oooood ooodooooo ooodogd ooodooooo oo
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2. Can you describe the organizational structure of Doordarshan and its various functions in
the context of serving as India's national public broadcaster, including its role in
disseminating news, entertainment, cultural content, and educational programming?
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3. What are the fundamental principles of audio editing for radio, and how do they differ from
video editing for television?
00oddo 0o 000 bbooo bo0000 0o 000 00gobbbo booo ooo, oo
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Course: M.A. Mass Communication 3@ Semester
Paper: Advertising Creativity and Consumer Behavior

Paper Code: MSM-523-C Max. Marks - 30

Note: Important Instructions for submission of Online-Assignments.

> Attempt all questions from the following both assignments. Each question carries

equal marks.
> Typed and Xerox Copies of Assignments will not be accepted in any case.

> All questions are to be attempted in legible handwriting and written on plane
white A-4 size paper along with front page and content table.

> Each page of the assignments must carries your Enrolment Number.

> The Student needs to scan all pages of handwritten assignment in PDF format
size, of maximum data 10 MB per assignment.

> The student needs to upload assignments on students’ portal.

> Read “How to upload online Assignments”, and check the Instructions for

online submission of Assignments please.

> Each questions carries 5 marks.
> Last Date of submission of assignments is 15th Jan 2024.
ASSIGNMENT-I

1. Why Advertising is important? What is its effect on our life?
pm?
am?
2. What do you understand by Elaboration likelihood Model?
alafag
3. Explain the role of advertising in Marketing Mix?
alafalag

ASSIGNMENT-I1 |
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1. What are the elements of Copy Writing?
pee?
2. Explain the principles of Design?
pEEE?
3. What are various appeals used in advertising?
pee?
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Course: M.A. Mass Communication 3@ Semester

Paper: PR Principles and Tools
Paper Code: MSM-523-D Max. Marks -30

Note: Important Instructions for submission of Online-Assignments.

> Attempt all questions from the following both assignments. Each question carries
equal marks.
> Typed and Xerox Copies of Assignments will not be accepted in any case.

> All questions are to be attempted in legible handwriting and written on plane
white A-4 size paper along with front page and content table.

> Each page of the assignments must carries your Enrolment Number.

> The Student needs to scan all pages of handwritten assignment in PDF format
size, of maximum data 10 MB per assignment.
The student needs to upload assignments on students’ portal.

Read “How to upload online Assignments”, and check the Instructions for

online submission of Assignments please.

> Each questions carries 5 marks.
> Last Date of submission of assignments is 15th Jan 2024.
ASSIGNMENT-I

Q 1. Write a detailed note on the fundamentals of Public Relations.

Uitieh WAWg & Hel AGGoToR W AR 8 Fewoll 31|

Q.2 Discuss in detail the importance of Public Relations in the present time.

IHI ¥ Ulsih R & Ao Pl PR I e & |

Q 3. Write a detailed note on corporate image building.

PIURE A FTHYY R BRI Tewoh &3 |
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ASSIGNMENT-I11
1. Discuss in detail the similarities and differences between advertising and PR.
TR SR Ufeiah RORI & i FHMANE R THAANL HRAR d T e |
2. Write a detailed note on the tools you PR.

feieh WA & IUPIUR R IR ¥ Fewult &4 |

3. Discuss in detail the various aspects of service marketing.

o1 AU & v Tgqst R R 8 99 &1
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